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Watch companies say younger buyers simply expect it to be part
of any product.

By Robin Swithinbank

Published Nov. 19, 2020 Updated Nov. 20, 2020

Sustainability, a term increasingly used to describe the practice of

environmentally conscious manufacturing, has become a

watchmaking buzzword. But even as luxury watch brands tout

their green initiatives, the question remains: Do consumers

actually care?

According to some analysts, increasingly, they do. Across the

luxury universe, “people in sales didn’t have the responsibility

question three years ago and now they do,” said Erwan Rambourg,

global co-head of consumer and retail research at HSBC.

But evidence of consumer appetite for sustainably produced

watches has been mixed.

“As watches are luxury items, by definition they aren’t a necessity,

so I absolutely expect the manufacturing process to have a strong

focus on sustainability,” said Adrian Barker, the British watch

enthusiast who is host of the YouTube watch channel Bark & Jack.

“I’m shocked when watch companies announce they are only now

using recycled materials for their packaging.”

Others said claims of sustainability were a veneer. “How is a

recycled or sustainably produced watch strap on a production run

of 500 watches going to impact the environment in any way?” said

Justin Mastine-Frost, a Toronto-based watch collector and editor in

chief of the watch forum WatchUSeek.
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And when presented with a luxury watch brand built around

sustainability, customers apparently failed to respond.

Baume was introduced by Richemont in 2018 as an online-only

operation based on sustainability and customization, but earlier

this year it was absorbed into Baume et Mercier, another

Richemont brand.

Thanks for reading The Times.
Subscribe to The Times

Oliver Müller, founder of the Swiss-based watch consulting firm

LuxeConsult, estimated that Baume, with prices from $500 to

$1,500, had sold just 1,500 watches. (Richemont brands do not

release sales figures.)

Timely News and Features About Watches

 What Are You Wearing? A new European Union regulation is expected to

change the industry’s longstanding culture of secrecy.

 How to Sell a Watch: There are many ways to get your timepiece in front

of buyers today, but specialists say the process can be tricky.

 On a Wrist, Made by Hand: This artisan in Tokyo has been creating watch

straps by hand for almost 10 years.

 A Sense of Place: Some watches feature specific details that serve as

visual, if subtle, guides to places that their makers find meaningful.

 More on Watches: Stories on trends and issues in the industry.

“Baume was a total flop sales-wise,” he said. “The price point was

way too high for a concept meant to challenge the likes of entry-

level brands such as Daniel Wellington. The concept of combining

sustainability with cool design and trying to appeal to a younger

generation was excellent, but does this generation want to pay a

premium for sustainability? Unfortunately, I think those clients in

Generations Y and Z don’t.”

Rolf Studer, co-chief executive of Oris, a brand known for its

ecological orientation, said this was because they expected it.

Before the pandemic, he invited  students to the company’s

headquarters in Hölstein, Switzerland, to discuss the topic.

Sustainability “wasn’t something that’s a bonus for them,” he said.

“They expect it; it’s not a reward.”
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But David Chaumet, chief executive of Baume et Mercier, said the

company remained committed to creating sustainable watches.

“Soon, the question will not be how much recycled material you

use, but why you’re not using any at all,” he said.

Responsibility

As Switzerland does not have any environmental regulations on

watch manufacturing within its borders, “we’ve never been

pushed,” said Jean-Marc Pontroué, Panerai’s chief executive. “Not

by government, like the automotive industry. In our business, we

can live the next 10 years without doing anything” to manufacture

watches more sustainably.

In April, Mr. Pontroué said, Panerai intends to introduce a luxury

mechanical watch made entirely of recycled materials. “It’s purely

personal. It’s a sense of responsibility,” he said.

Panerai is not alone. Bulgari, Ulysse Nardin, Breitling and Oris all

have marketed new watches with recycling, upcycling or

sustainability partnership stories this year.

Some brands said sustainability would future-proof their

businesses. “Consumers are forming their instinctive reactions to

brands long before they will ever be in a position to purchase

them,” said Christoph Grainger-Herr, chief executive of IWC, which

has made a big play of its environmental policies and was given the

highest environmental rating of any Swiss watch brand by the

WWF in a 2018 report. “The impression you make on a younger

consumer is fundamentally important to build the right image, and

hopefully that will pay off in years to come.”
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And some felt the coronavirus pandemic had made consumers

even more conscious of the environment.

“The trend has been accelerated by Covid,” said Jean-Christophe

Babin, Bulgari’s chief executive. “Goodness becomes a more and

more important factor for the final client choice, more than a

specific product.”

Mr. Pontroué said that, despite little on-the-ground evidence of

consumer demand, the industry was approaching the point of no

return. “I’ve never had one customer who has said they want to

buy a Panerai because we started to make some efforts in

sustainability,” he said. “But if you don’t do it, it will disqualify you

from being involved in the game.”

Mr. Rambourg offered some general perspective. “There are very

few Gretas, but they’re very vocal,” he said, referring to the climate

activist Greta Thunberg. “Few consumers are asking for this, but

they’re the youngest and the loudest. So you can have two attitudes

as a brand: Either you hope it passes, or you start to invest

because you know that those few vocal consumers today are the

beginning of a wave.”

Because it was becoming an underlying expectation, some said

sustainability would never be the first consideration in a luxury

watch purchase. “I don’t think people buy a watch because it’s

environmentally friendly; they buy it because it’s a great product,”

said Patrick Pruniaux, chief executive of Ulysse Nardin, which this

month announced a concept watch with a case made of recycled

fishing nets.

Retailers said the same. “It’s not something people are mentioning

when they’re coming in,” said David Hurley, executive vice

president for Watches of Switzerland Group U.S.

But that didn’t mean they were ignoring the topic. Mr. Hurley said

he had been training sales staff members to explain the

environmental credentials of brands and their products to

customers.
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There are signs that this is already affecting revenues. While

neither Watches of Switzerland nor Ulysse Nardin will disclose

specifics, Mr. Hurley said sales of the brand — whose ambassadors

include a great white shark — had doubled in his U.S. stores this

year. “Sustainability is one of the factors,” he said.

Concerns about greenwashing — brands using environmental

partnerships to appear more attractive to conscientious buyers —

were once high. “If you look at sustainability, three years ago it was

greenwashing, it was box-ticking,” said Mr. Rambourg of HSBC. “It

was clear very few brands actually had a plan and a vision.”

Some brands, however, disputed that. “I’m not worried about being

accused of greenwashing, because you cannot lie to the consumer,”

said Georges Kern, Breitling’s chief executive. “You have such

transparency with digital tools. You cannot hide. When your

customer sees you’re lying, they will stop buying from you.” In

October, Breitling announced its new watches would be presented

in boxes made of upcycled plastic bottles.

Several now do have plans, and at least one includes digital

tracking of its materials. For example, Mr. Babin said, Bulgari has

been working with the Aura platform being developed by its parent

company, LVMH Moët Hennessy Louis Vuitton, to use blockchain

technology to trace the supply chain of its products.

Blockchain, used for tamper-proof storage of digital information,

“will bring full transparency,” he  said. “Many clients will want to

know much more about what the product is made of.”

And in the end, some brands said, improving sustainability will

help consumers to care. “When you’re selling an emotional

product, you want to give customers something they can genuinely

feel good about,” said Mr. Grainger-Herr of IWC.

A version of this article appears in print on Nov. 20, 2020, Section S, Page 3 in The New York Times International
Edition. Order Reprints | Today’s Paper | Subscribe

Watches
Coverage of watches and the watchmaking business, from The New York Times.

Watch Designers Want to Make
You Smile

Serendipity, Timing and the
Birth of a Horology Library

Mechanisms Enthrall a South
Korean Watchmaker

More in Fashion

Dolly Faibyshev for The New York Times

‘Emily in Paris’ Star Lily Collins on
Her Own Trauma Haircut

Leor Miller for The New York Times

What’s the Big Deal About
Handbags?

PAID POST: Rolex

The Nonprofit Saving Lives on India’s
Highways

Darren Greenwood/Design Pics, via Getty Images

What’s the Best Everyday Base
Layer?

Carlos Jaramillo

Lauren Spencer Is a Sex-Positive
Disability Influencer

Kenny Holston/The New York Times

The Olive Green Sweatshirt Goes to
Congress

Editors' Picks

Andrew Yee

Welcome to the Menopause Gold
Rush

Armando Rafael for The New York Times. Food Stylist: Roscoe
Betsill. Prop Stylist: Vanessa Vazquez.

15 Festive Dishes for the Merriest of
Christmas Eve Dinners

Lynsey Weatherspoon/Orion Pictures

Inside the Oscars’ Best-Actress
Battle Royal

Most Popular

For Trump, the Legal Shoes Finally
Drop

8 Teenage Girls Charged With Killing a
Toronto Man

An A.I. Pioneer on What We Should
Really Fear

Stream These Three Great
Documentaries

Opinion: Arizona Is in a Race to the
Bottom of Its Water Wells, With Saudi
Arabia’s Help

My Neighbors Won’t Leash Their Dogs.
What Can I Do?

California’s Timeless Veggie Sandwiches
Have One Key Ingredient

Waking Up From the American Dream

In a Long Race Like the Sydney Hobart,
How Does the Crew Sleep?

Buses of Migrants Arrive at Kamala
Harris’s Home on Christmas Eve

ADVERTISEMENT

Look forward to more puzzles.

PLAY NOW

Love Wordle?
Make more words with Spelling Bee.

PLAY NOW

Sustainability in Watches: Do
You Really Care?

Give this article

Shopping for IWC watches in Seoul, South Korea. “Consumers are forming their instinctive reactions to brands long before they will
ever be in a position to purchase them,” said Christoph Grainger-Herr, chief executive of IWC. Jean Chung for The New York Times

A Bulgari store in Chicago. The brand is working toward using blockchain technology
to trace the supply chain of its products. Charles Rex Arbogast/Associated Press

Give this article

FASHION SUBSCRIBE FOR €0.50/WEEK LOG INFASHION | Sustainability in Watches: Do You Really Care? Give this article

EXPANDSpecial offer: Subscribe for €2 €0.50 a week for the first year.

https://www.nytimes.com/
https://www.nytimes.com/
https://www.nytimes.com/
https://www.nytimes.com/section/world
https://www.nytimes.com/news-event/coronavirus
https://www.nytimes.com/section/us
https://www.nytimes.com/section/politics
https://www.nytimes.com/section/nyregion
https://www.nytimes.com/section/business
https://www.nytimes.com/section/technology
https://www.nytimes.com/section/science
https://www.nytimes.com/section/sports
https://www.nytimes.com/interactive/2022/us/fire-tracker-maps.html
https://www.nytimes.com/section/obituaries
https://www.nytimes.com/section/todayspaper
https://www.nytimes.com/section/corrections
https://www.nytimes.com/trending/
https://www.nytimes.com/section/opinion
https://www.nytimes.com/section/opinion/columnists
https://www.nytimes.com/section/opinion/editorials
https://www.nytimes.com/section/opinion/contributors
https://www.nytimes.com/section/opinion/letters
https://www.nytimes.com/section/opinion/sunday
https://www.nytimes.com/spotlight/opinion-video
https://www.nytimes.com/section/arts
https://www.nytimes.com/section/arts/design
https://www.nytimes.com/section/books
https://www.nytimes.com/books/best-sellers/
https://www.nytimes.com/section/arts/dance
https://www.nytimes.com/section/movies
https://www.nytimes.com/section/arts/music
https://www.nytimes.com/spotlight/pop-culture
https://www.nytimes.com/section/arts/television
https://www.nytimes.com/section/theater
https://www.nytimes.com/video/arts
https://www.nytimes.com/section/automobiles
https://www.nytimes.com/crosswords
https://www.nytimes.com/section/education
https://www.nytimes.com/section/food
https://www.nytimes.com/section/health
https://www.nytimes.com/section/jobs
https://www.nytimes.com/section/fashion/weddings
https://www.nytimes.com/section/magazine
https://www.nytimes.com/section/parenting
https://www.nytimes.com/section/realestate
https://www.nytimes.com/section/style
https://www.nytimes.com/section/t-magazine
https://www.nytimes.com/section/travel
https://www.nytimes.com/section/reader-center
https://theathletic.com/
https://www.nytimes.com/wirecutter/
https://cooking.nytimes.com/
https://www.nytimes.com/section/headway
https://www.nytimes.com/spotlight/nyt-events
https://www.nytimes.com/section/learning
https://www.nytimes.com/subscription/info/tools-and-services
https://www.nytimes.com/spotlight/podcasts
https://www.nytimes.com/video
https://www.nytimes.com/spotlight/graphics
https://timesmachine.nytimes.com/browser
https://store.nytimes.com/
https://myaccount.nytimes.com/seg
https://nytlicensing.com/
https://www.nytimes.com/hdleftnav
https://www.nytimes.com/digitalleftnav
https://www.nytimes.com/subscription/games?campaignId=9LRLQ
https://www.nytimes.com/subscription/cooking.html
https://www.nytimes.com/newsletters
https://www.nytimes.com/corporateleftnav
https://www.nytimes.com/educationleftnav
https://help.nytimes.com/hc/en-us/sections/115003859548-Apps
https://nytimes.pressreader.com/
https://www.nytimes.com/international/?action=click&region=Footer&pgtype=Homepage
https://www.nytimes.com/ca/?action=click&region=Footer&pgtype=Homepage
https://www.nytimes.com/es/?action=click&region=Footer&pgtype=Homepage
https://cn.nytimes.com/
https://help.nytimes.com/hc/en-us/articles/115014792127-Copyright-notice
https://www.nytimes.com/privacy/privacy-policy
https://www.nytimes.com/sitemap/
https://www.nytimes.com/subscription?campaignId=37WXW
https://www.nytimes.com/2022/12/17/style/anger-body-health-effects.html?action=click&algo=identity&block=editors_picks_recirc&fellback=false&imp_id=395143612&impression_id=970c5220-8548-11ed-a729-adab466aa0c0&index=0&pgtype=Article&pool=editors-picks-ls&region=ccolumn&req_id=345417024&surface=home-featured&variant=0_identity&action=click&module=editorContent&pgtype=Article&region=CompanionColumn&contentCollection=Trending
https://www.nytimes.com/2022/12/17/style/trigger-quiz.html?action=click&algo=identity&block=editors_picks_recirc&fellback=false&imp_id=959005518&impression_id=970c5221-8548-11ed-a729-adab466aa0c0&index=1&pgtype=Article&pool=editors-picks-ls&region=ccolumn&req_id=345417024&surface=home-featured&variant=0_identity&action=click&module=editorContent&pgtype=Article&region=CompanionColumn&contentCollection=Trending
https://www.nytimes.com/2022/12/17/style/lost-in-the-froth.html?action=click&algo=identity&block=editors_picks_recirc&fellback=false&imp_id=643731230&impression_id=970c5222-8548-11ed-a729-adab466aa0c0&index=2&pgtype=Article&pool=editors-picks-ls&region=ccolumn&req_id=345417024&surface=home-featured&variant=0_identity&action=click&module=editorContent&pgtype=Article&region=CompanionColumn&contentCollection=Trending
https://www.nytimes.com/2022/12/09/fashion/watches-smiley-richard-mille.html?action=click&block=associated_collection_recirc&impression_id=9bb78ab0-8548-11ed-a729-adab466aa0c0&index=0&pgtype=Article&region=footer
https://www.nytimes.com/2022/12/09/fashion/watches-smiley-richard-mille.html?action=click&block=associated_collection_recirc&impression_id=9bb78ab0-8548-11ed-a729-adab466aa0c0&index=0&pgtype=Article&region=footer
https://www.nytimes.com/2022/12/09/fashion/watches-horological-society-of-new-york-library.html?action=click&block=associated_collection_recirc&impression_id=9bb78ab1-8548-11ed-a729-adab466aa0c0&index=1&pgtype=Article&region=footer
https://www.nytimes.com/2022/12/09/fashion/watches-horological-society-of-new-york-library.html?action=click&block=associated_collection_recirc&impression_id=9bb78ab1-8548-11ed-a729-adab466aa0c0&index=1&pgtype=Article&region=footer
https://www.nytimes.com/2022/12/09/fashion/watches-kwanghun-hyun-seoul.html?action=click&block=associated_collection_recirc&impression_id=9bb78ab2-8548-11ed-a729-adab466aa0c0&index=2&pgtype=Article&region=footer
https://www.nytimes.com/2022/12/09/fashion/watches-kwanghun-hyun-seoul.html?action=click&block=associated_collection_recirc&impression_id=9bb78ab2-8548-11ed-a729-adab466aa0c0&index=2&pgtype=Article&region=footer
https://www.nytimes.com/2022/12/21/style/emily-in-paris-cast-lily-collins.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=726957788&impression_id=9bb78ab3-8548-11ed-a729-adab466aa0c0&index=0&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/21/style/emily-in-paris-cast-lily-collins.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=726957788&impression_id=9bb78ab3-8548-11ed-a729-adab466aa0c0&index=0&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/24/style/mz-wallace-handbags.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=666591970&impression_id=9bb78ab4-8548-11ed-a729-adab466aa0c0&index=1&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/24/style/mz-wallace-handbags.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=666591970&impression_id=9bb78ab4-8548-11ed-a729-adab466aa0c0&index=1&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/26/style/base-layer-long-johns.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=266775420&impression_id=9bb78ab5-8548-11ed-a729-adab466aa0c0&index=2&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/26/style/base-layer-long-johns.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=266775420&impression_id=9bb78ab5-8548-11ed-a729-adab466aa0c0&index=2&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/23/style/lauren-lolo-spencer-sex-lives-of-college-girls.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=551129281&impression_id=9bb78ab6-8548-11ed-a729-adab466aa0c0&index=3&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/23/style/lauren-lolo-spencer-sex-lives-of-college-girls.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=551129281&impression_id=9bb78ab6-8548-11ed-a729-adab466aa0c0&index=3&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/22/style/volodymyr-zelensky-washington-army-green-clothes.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=957725298&impression_id=9bb78ab7-8548-11ed-a729-adab466aa0c0&index=4&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/22/style/volodymyr-zelensky-washington-army-green-clothes.html?action=click&algo=bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1&alpha=0.05&block=more_in_recirc&fellback=false&imp_id=957725298&impression_id=9bb78ab7-8548-11ed-a729-adab466aa0c0&index=4&pgtype=Article&pool=more_in_pools%2Ffashion&region=footer&req_id=623353003&surface=eos-more-in&variant=0_bandit-all-surfaces-time-cutoff-30_impression_cut_3_filter_new_arm_5_1
https://www.nytimes.com/2022/12/20/style/menopause-womens-health-goop.html?action=click&algo=bandit-all-surfaces-variants-lda-eng30s-alpha-0.03&alpha=0.03&block=editors_picks_recirc&fellback=false&imp_id=245079350&impression_id=9bb78ab8-8548-11ed-a729-adab466aa0c0&index=0&pgtype=Article&pool=pool%2Fe76d7165-92f7-4bd2-bc6e-298322d3680a&region=footer&req_id=716425197&shadow_vec_sim=0&surface=eos-home-featured&variant=0_pers_bandit-refined-lda
https://www.nytimes.com/2022/12/20/style/menopause-womens-health-goop.html?action=click&algo=bandit-all-surfaces-variants-lda-eng30s-alpha-0.03&alpha=0.03&block=editors_picks_recirc&fellback=false&imp_id=245079350&impression_id=9bb78ab8-8548-11ed-a729-adab466aa0c0&index=0&pgtype=Article&pool=pool%2Fe76d7165-92f7-4bd2-bc6e-298322d3680a&region=footer&req_id=716425197&shadow_vec_sim=0&surface=eos-home-featured&variant=0_pers_bandit-refined-lda
https://www.nytimes.com/article/christmas-eve-dinner-ideas-recipes.html?action=click&algo=bandit-all-surfaces-variants-lda-eng30s-alpha-0.03&alpha=0.03&block=editors_picks_recirc&fellback=false&imp_id=991173040&impression_id=9bb78ab9-8548-11ed-a729-adab466aa0c0&index=1&pgtype=Article&pool=pool%2Fe76d7165-92f7-4bd2-bc6e-298322d3680a&region=footer&req_id=716425197&shadow_vec_sim=0&surface=eos-home-featured&variant=0_pers_bandit-refined-lda
https://www.nytimes.com/article/christmas-eve-dinner-ideas-recipes.html?action=click&algo=bandit-all-surfaces-variants-lda-eng30s-alpha-0.03&alpha=0.03&block=editors_picks_recirc&fellback=false&imp_id=991173040&impression_id=9bb78ab9-8548-11ed-a729-adab466aa0c0&index=1&pgtype=Article&pool=pool%2Fe76d7165-92f7-4bd2-bc6e-298322d3680a&region=footer&req_id=716425197&shadow_vec_sim=0&surface=eos-home-featured&variant=0_pers_bandit-refined-lda
https://www.nytimes.com/2022/12/21/movies/oscars-best-actress-michelle-yeoh-cate-blanchett.html?action=click&algo=bandit-all-surfaces-variants-lda-eng30s-alpha-0.03&alpha=0.03&block=editors_picks_recirc&fellback=false&imp_id=127056122&impression_id=9bb78aba-8548-11ed-a729-adab466aa0c0&index=2&pgtype=Article&pool=pool%2Fe76d7165-92f7-4bd2-bc6e-298322d3680a&region=footer&req_id=716425197&shadow_vec_sim=0&surface=eos-home-featured&variant=0_pers_bandit-refined-lda
https://www.nytimes.com/2022/12/21/movies/oscars-best-actress-michelle-yeoh-cate-blanchett.html?action=click&algo=bandit-all-surfaces-variants-lda-eng30s-alpha-0.03&alpha=0.03&block=editors_picks_recirc&fellback=false&imp_id=127056122&impression_id=9bb78aba-8548-11ed-a729-adab466aa0c0&index=2&pgtype=Article&pool=pool%2Fe76d7165-92f7-4bd2-bc6e-298322d3680a&region=footer&req_id=716425197&shadow_vec_sim=0&surface=eos-home-featured&variant=0_pers_bandit-refined-lda
https://www.nytimes.com/interactive/2022/12/26/us/politics/trump-investigations.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=890536986&impression_id=9bb78abb-8548-11ed-a729-adab466aa0c0&index=0&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/2022/12/21/world/canada/toronto-stabbing-girls-arrested.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=870358082&impression_id=9bb78abc-8548-11ed-a729-adab466aa0c0&index=1&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/interactive/2022/12/26/magazine/yejin-choi-interview.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=786239051&impression_id=9bb78abd-8548-11ed-a729-adab466aa0c0&index=2&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/2022/12/22/movies/documentaries-streaming.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=407723339&impression_id=9bb78abe-8548-11ed-a729-adab466aa0c0&index=3&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/2022/12/26/opinion/arizona-water-colorado-river-saudi-arabia.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=279157222&impression_id=9bb78abf-8548-11ed-a729-adab466aa0c0&index=4&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/2022/12/24/realestate/dog-laws-nyc.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=623961589&impression_id=9bb78ac0-8548-11ed-a729-adab466aa0c0&index=5&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/2022/12/22/dining/california-veggie-sandwich.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=110922477&impression_id=9bb78ac1-8548-11ed-a729-adab466aa0c0&index=6&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/2022/12/26/arts/television/tv-shows-american-dream.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=174248215&impression_id=9bb78ac2-8548-11ed-a729-adab466aa0c0&index=7&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/2022/12/23/sports/sailing/sydney-hobart-crew-sleep.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=643027938&impression_id=9bb78ac3-8548-11ed-a729-adab466aa0c0&index=8&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/2022/12/25/us/politics/migrants-kamala-harris-christmas-eve.html?action=click&algo=bandit-all-surfaces-shadow-lda-unique-diversify-time-cutoff-30&alpha=0.05&block=trending_recirc&fellback=false&imp_id=402788705&impression_id=9bb78ac4-8548-11ed-a729-adab466aa0c0&index=9&pgtype=Article&pool=pool%2F91fcf81c-4fb0-49ff-bd57-a24647c85ea1&region=footer&req_id=876403493&shadow_vec_sim=0&surface=eos-most-popular-story&variant=0_bandit-eng30s-diversify-shadow-lda-unique
https://www.nytimes.com/
https://www.nytimes.com/section/fashion
https://www.nytimes.com/subscription?campaignId=9YU8R
https://myaccount.nytimes.com/auth/login?response_type=cookie&client_id=vi&redirect_uri=https%3A%2F%2Fwww.nytimes.com%2Fsubscription%2Fonboarding-offer%3FcampaignId%3D7JFJX%26EXIT_URI%3Dhttps%253A%252F%252Fwww.nytimes.com%252F2020%252F11%252F19%252Ffashion%252Fwatches-sustainability-panerai-iwc-switzerland.html&asset=masthead
https://www.nytimes.com/

